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Instructions to Candidates:

Answer completely either in Kannada or in English.

SECTION - A
W - @
Answer any five sub-questions. Each sub-question carries two marks. (5x2=10)
IRFYTEAR 05 $UB JINER GuZ0n. T8 KUT JZ 02 BT,
1. a) What is a market ?
SRTTES, omdesd ?
b) What is price ?
B Q0T3BeD ?
c) Define product.
QUBF IS, 339, 0 AX0. 7
d) Name any four middleman in marketing.
IR TS BRJYTOBAR 04 DFBIFNTI), TIOX.
e) What is consumerism?
M3, 0BT ?
f) What is market segmentation ?
SREE, Defed QOTTEI 7
g) Write any two characteristics of promotion.
Fu0E CRYER ST ToEUFETTRy LS.
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SECTION - B
NP - D

Answer any four questions. Each question carries Five marks.

CIRPYTRTTRL T, TINVR GVI0R. [y [yIT § 08NN,
Distinguish between selling and marketing.

BR0E B [RIF LN, T3 e

Briefly explain the different types of packaging.
mﬁezﬂon‘ AMIA mad@ﬁeécﬁgt xoigmﬂ DROA.

Explain the different types of retailers.

DG 0e80D WYT [TONT Wil oFTamoN QA

Briefly explain the importance of advertisement.
238008 &0, B0R,BODNTY WoETToN IOR.

Briefly explain any five recent developments in marketing.
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(4x5=20)

IRBFEIONTIYT BT CIRFTOTTR 05 BYIBRAGI HodTaon D302

SECTION - C
PR - A

Answer any Two questions. Each question carries twelve marks.

C3RYTETR S8R BIren «uBdd. I3 BIR 12 wosnd.
Discuss the various stages of product life cycle.
OB WS W38 AT TOINTI), WBFA.

(2x12=24)

Briefly explain the micro and macro- Environmental factors affecting marketing. |
wdeesont S3edd TOmRD Wedhss EERe [I) wWRER, BOIT o3nda) FodTemon H[OX.

Explain the basis of market segmentation.
SROoBE, Do SRRy, DR
SECTION - D
pen - @

Answer any One of the following questions. Each question carries Six marks.

ERYRTR LOm B GVBOR. ABY, 06 0BT,

(1%6=6)

Present a report on 'Consumer behaviour towards home appliances in your locality.
Ry 39RO, 73 WD SHRER RowoRAT MTET SIrad Soee o FTDOD, FOR.
Present a report on pricing of the product in an organisation of your choice.
Ry, wodoh wom> FoRAD LUSHT S ANTTHRT wed SR, I
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